Contents at a Glance _

e B T R TR L G TR T 1
Part 1: Exploring Practical Al and How It Works ............. 7
cHApTER 1: Demystifying Artificial Intelligence. . ...........coiiviiiiiiiinianens, 9
cHapTer 2 Looking at Uses for Practical Al .. ....... PR R S A SR 29
cHAPTER : Preparingior Practical Al. . .........ccociiiiinriinrresorasansenns 45
ciarTeR & Implementing Practical Al ..........c.coc0ciuiveeinrrinsonnsnsnans 63
Part 2: Exploring Vertical Market Applications.............. 81
cHapTer 5: Healthcare/HMOs: Streamlining Operations. .........ovvvvvnvn.... 83
cHapTer & Biotech/Pharma: Taming the Complexity.............ovvvrvveennn. 91
cuarTer 7. Manufacturing: Maximizing Visibility. ... .............cooviiiinn.., 99
chapter e: Oil and Gas: Finding Opportunityin Chaos ...............c.vvuus. 11
cHapTer 8 Government and Nonprofits: Doing Well by Doing Good.. . ... . ..... 119
cHAPTER 10: Utilities: Renewing the Business. . ................ AR A PR 133
cHapTer 11: Banking and Financial Services: Making It Personal .. .............. 141
cHapTer 12 Retail: Reading the CustomersMind...........cocvviiiiiinininen. 149
cHAPTER 13: Transportation and Travel: Tuning Up YourRide .................. 157
CHAPTER 14: Telecommunications: Connecting with Your Customers. ........... 167
cHapTeR 15: Legal Services: Cutting Throughthe RedTape .................... 173
cHAPTER 16: Professional Services: Increasing Value to the Customer .. ..., ..... 181
cuarten 17: Media and Entertainment: Beating the Gold Rush .. .............. . 189
Part 3: Exploring Horizontal Market Applications ...... .. .197
cHapTer 18: Voice of the Customer/Citizen: Finding Coherence

INthe Cacophony .......ccovvvvnvnnnnes L R R LR 199
cHapTer 19: Asset Performance Optimization: Increasing Value

oy Extending LIFeSpans . .......ccociiiiimniiiterannnrnisrinanes 207
cHapTER 20: Intelligent Recommendations: Getting Personal. .................. 217
cHarTer 21: Content Management: Finding What You Want,

o T R e L PP 231
cHapTER 22: Al-Enhanced Content Capture: Gathering All Your Eggs

b oo (R S 239
cuarter 23: Regulatory Compliance and Legal Risk Reduction: Hitting

the Bullseye On aMoVINg Target. .. .....ovvvvivnrnnenienenninns, 249
cHAPTER 24: Knowledge Assistants and Chatbots: Monetizing the Needle

B L s e iy | o st a2 anw awn 265

cHapTer 25: Al-Enhanced Security: Staying Ahead by Watching Your Back .. . .. .



rant&TheRstalTens..i~. ... ..« (38 s 287
cHAPTER 26: Ten Ways Al Will Influence the NextDecade . ..................... 289
cHapTER 27: Ten Reasons Why Al IsNotaPanacea ..............covevnnnnn, 297



	Scan_20221003 (1)
	Scan_20221003 (2)

